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EXAMINATION QUESTION PAPER: SUPPLEMENTARY
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TIME ALLOWED: TWO (2) HOURS

INSTRUCTIONS: t. Answer FOUR (4) questions,

2. Write legibly, that is, beldly and clearly.
3. livince the principles of composition and grammar.

THIS PAPER SHOULD NOT BE OPENED UNTIL PERMISSION HAS BEEN GRANTED
BY THE INVIGILATOR.




L.

4,

0.

IMC 351
Answer FOUR questions. Fach question carries 25 marks,

Like everything, The Enfrepreneur needs to be properly understood within a
context, Stafe the original context of the entrepreneur and develop an adequale

profile for entreprencurs.

{dentify the components of a business plan; then draw a comprehensive business
plai Tor @ medtia enterprise you intend to sel up.

Analyse prociuct and associated concepis and discuss them with regard to a mass
media enterprise.

The injunction, “Look before you leap,” is = invariably the essence of the

Jeasibility study. Explain the import of this injunction; then examine the aspects

ol the feasibility study and its execution.

Present TWO models of the entreprencurial process and discuss how they cover
the scope of entreprencurship.

An instructive paradigm that the mass media enrrepreneur needs to understand, ab
initio, is the Mass Media Product Conjunction. Describe the components of this
conjunction and discuss its significance,




