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ANSWER ANY 3 QUESTIONS.
EACH QUESTION CARRILES 20 MARKS,
Question 1

Advertisers employ a variety of strategies in order to persuade customers to buy a company’s products
or services. Using examples, briefly describe the strategies below-

a) Endorsements/Testimonials (5 marks)
b) Emotional appeal {5 marks)
¢} Witand humor (5 marks)
d} Weasel words (5 marks)
Question 2
Compare and contrast television and newspaper advertising (20 marks)
Question 3

Explain the role of Public Relations and Advertising as Integrated Marketing Communications,
(20 marks)
Question 4

You have been hired as a public relations practitioner for a clothing company and this is a new position.
Describe what your role would entail and which tools you would employ in order to reach out to the
company’s various pubiics. (20 marks)

Question 5

Critically analyse the criticism that advertising encourages the consumption and production of things
that are incompatible with the fuifillment of genuine human needs. Use examples to support your

answer, (20 marks)
Question 6
Using examples, explain why public relations is a management function (10 marlks)

b} What are the steps involved in managing a crisis {10 marks)




