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INSTRUCTIONS: 1. Answer four (4) questions.
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JMC 306: ADVERTISING II
Each question carries 25 marks.

1. Describe the components of an advertising campaign and design a campaign for a
product of your choice.

2. Explain the structure and function of FOUR entities that are managed in advertising.
3. Specify and explain FIVE types of research in advertising.

4. Analyse a print ad of your choice and comment on the relevance of a copy platform to
the creation of ads.

5. Examine FIVE topical issues in advertising, with particular attention to Swaziland.

6. Discuss advertising in Swaziland.



