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Question 1

Discuss the different categories of advertising, based on purpose, geographic area, target
audience and medium. (25 Marks)
Question 2

Cntically discuss the important elements of advertising, (25 Marks)
Question 3

Trace the historical development of advertising from the Babylonian era to the present time.
(25 Marks)

Question 4
The ultimate aim of public relations is to manage relationships between an organisation and
its publics. Discuss the role and significance of public relations.

(25 Marks)

Question 5
Describe the role of public relations in the communication strategy of an organisation.

(25 Marks)

Question 6
Describe the kind of relationship that exists between public relations, advertising and
marketing

{25 Marks)



