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JMC 306: ADVERTISING I
Answer THREE questions. Each carries 20 marks.
Discuss the nature of creativity and expose advertising creative strategy.

Identify the components of an advertising campaign and explain the
phases/stages of an advertising campaign.

“Every human/social entity requires management.” Identify the entities involved
in advertising and sketch the functions involved in their management.

Draw up a code for regulating advertising in Swaziland.

Explain the contributions of two disciplines/subjects to advertising, specifying
their key concepts/theories/principles. “

Discuss the state of advertising in Swaziland, with particular regard to the
problems and challenges facing the industry.



