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QUESTION 1{Compulsory)

Define communication theory and describe four criteria that can be used to evaluate if a theory is “good
or strong.”

{20 MARKS)

QUESTION 2

Explain and distinguish between social penetration theory and cost benefit theory as means of
understanding relationships within the context of interpersonal communication.

(20 MARKS)

QUESTION 3

Discuss how the reflective thinking framework is used to increase effectiveness at problem solving
within a group setting as described by Gamble & Gamble (1999).

(20 MARKS)

QUESTION 4

Qutline five features that characterize the rhetorical tradition and relate them to the characteristics of a
good speaker when communicating to the public.

{20 MARKS)

QUESTION S

Describe what you understand by the term ‘agenda-setting theory’ as it applies to the mass mediain
Swaziland.

{20 MARKS)

QUESTION 6

How do objective and interpretive scholars differ in their answers to the question ‘What is truth?’

(20 MARKS)



