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Question 1 [Compulsory]

“The first step in the strategic planning process for advertising is to select
the appropriate target audience.” Describe in detail:

(a) Target audience groupings [10 marks]
(b}  Cost implications in selecting a target audience [10 marks]
Total = [20 marks]

Question 2

“There are a number of potential roles for participants to play in the
decision leading up to the purchase and use of a product or service.”
Describe these roles. Using Probable Communicatiaa Objectives for
Decision Roles table will enhance your description.

[20 marks]

Question 3

In their discussion of the marketing mix, Lanry Percy and Richard Elliott
have developed “Consumer Benefits related to the components of the
Marketing Mix.” Reproduce this table, clearly showing the various

components,
[20 marks]

Question 4
In developing a communication strategy for advertising, how would you

(a)  set communication objectives? [10 marks]
(b)  develop a brand awareness and brand attitude strategy?
[10 marks]
Total = [20 marks]
Question 5

Media selection decisions have become complex even in developing
countries. For this reason, develop

(a) key media concepts [10 marks]
(b) media ratings on essential media selection characteristics.

[10 marksj

Total = [20 marks)]



