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Question 1 [Compulsory]

“Many people are concerned with the potential impact of advertising”.
With this in mind, discuss the following aspects of the industry:

(@)  Criticism of advertising [10 marks]
(b)  Positive contributions of advertising to the economy of Swaziland.
[10 marks]

Total = [20 marks]

Question 2

In their discussion of perspectives on advertising, Larry Percy and
Richard Elliot have constructed a map of perspectives on advertising.

(a)  Produce the “Conceptual map of Perspectives on Advertising.”

[10 marks]
(b)  Describe the sectors into which you can slot most approaches to
understanding advertising and society. [10 marks]
Total = [20 marks]
Question 3

(a) Make a diagrammatic comparison of a “Communication Response
Sequence” with McGuire’s Information Processing Paradigim.”

[10 marks]
(b) Compare a “Planning sequence” with a “Communication Response
Sequence”.
[10 marks]
Total = [20 marks]

Question 4
In advertising, the strategic planning process is quite specific. Describe
in detail the various steps to be followed in the planning.

[20 marks]

Question 5
How does advertising work? Make reference to local examples.
[20 marks]



