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JMC 306: ADVANCED ADVERTISING
Each question carries 20 marks.

Delineate and explain the entities and the process that are managed in
advertising.

Discuss the importance of advertising regulation, identifying steps in the
procedure.

Discuss the problems and challenges of advertising in Swaziland.
Develop a campaign strategy for a new cell phone company in Swaziland.

Identify and explain the main types of advertising research..




