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JMC 306: ADVANCED ADVERTISING

. No doubt, the principal activity in the business of advertising is the campaign.
@) Define advertising campaign and identify its main components.
(10 marks)
(i) Explain the phases/stages of an advertising campaign. (10 marks)
(iii)  List FIVE things that the major entities involved in an advertising
campaign need to do to make it succeed. (10 marks)

. Discuss the problems and challenges that advertising agencies in Swaziland face.
(1S marks)

. “The structure and management of advertising departments and advertising
agencies have little or nothing in common.” State whether you agree or disagree
with this statement; then, discuss your response in concrete terms. (15 marks)

. If you were asked to conduct research to back an advertising campaign for
FASTTRACK, a brand of sports shoes, in Swaziland, outline how you would go
about the project.. (15 marks)

. A council to regulate advertising in Swaziland is to be established and a code of

conduct is to be drawn up. You have been appointed as one of the consultants to

the council. Present a proposal to the council on how it may conduct its business.
(15 marks)



