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Answer Question 1 and any two (2} questions. |
Question 1 (Compulsory)
(a) Using research to plan and evaluate a Public Relations program,
informal research also makes extensive use of communication

audits resulting in the Continuing Cycle of Research. Reproduce
the cycle given by Newsom, Turk and Kuckeberg.

(6 marks)
(b)  Outline pluses and minuses of various techniques used in informal
research. (14 marks)

Total (20 marks)
Question 2

The International Public Relations Association (IPRA) has developed an
organogram on The Issues Management Process which has been adopted
by Newsom, Turk and Kuckeberg. Make an accurate reproduction of this
process.

(20 marks)

Question 3

()  What are the fundamentals of writing as outlined by Fraser Seitel.
(4 marks)

(b) Explain in detail why Public Relations is not Propaganda. Make
use of the analysis by Guth and Marsh. (16 marks)
(20 marks)

Question 4

Corporate public relations is developed through the composite effect of a
variety of factors. Outline these factors as enumerated by Skinner, von
Essen and Mersham.

(20 marks)

Question 5

Explain in detail, why there is always a battle for attention when
communicating messages. Use of local examples will enhance your
marks.

(20 marks)




