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QUESTION 1

Marks will be awarded on the following basis:

e Your ability to design a realistic, planned and achievable Media
Strategy.

¢ Original and creative ideas for communicating your key messages.
¢ You must include at least a Press Release as part of your strategy.
¢ Your ideas for evaluating the effectiveness of your campaign.

Financial awareness among the youth should start before employment. The University
Administration has initiated a high profile publicity campaign to encourage UNISWA
students to become financially aware. The campaign will focus on particular problems
such as saving, investing and excessive spending. Among the initiatives will be an
award for the three UNISWA Campuses and the winner will be the Campus that has

a student who has made the highest savings on their annual student allowance. This
may be through investing the funds, saving them under fixed deposit or paying in

advance for the year’s meals.

Your target audiences are:

UNISWA students and their parents,
e Local banks to encourage them to support the campaign,

The general public to raise awareness and to warn them of the consequences
of poor handling of finances.

Provide a detailed strategy explaining how you would communicate your key
message that financial responsibility is the key to success.
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Choose any three (3) questions.

UESTION 2

Describe the Four-Step-Process of defining public relations problems, clarifying your
answer with a relevant example and an illustration of the process as outlined by Cutlip
et al (1983).

QUESTION 3

Justify the following statement: ‘Some people argue that the only difference between
a Public Relations Manager and a Chief Executive Officer is the difference in pay,
that is, the CEO is paid more.’ ‘

QUESTION 4

You have been assigned to inform the general public about the latest charity
endeavours of an organisation in which you are an Information Officer. How would

you go about planning, implementing and evaluating a print media campaign for
this task?

QUESTION 5

Briefly discuss each of the following, highlighting at least three critical factors in
each:

a. Pre-conditions of PR practice
b. PR Budgeting
c. Communicating in a crisis

QUESTION 6

You are the Public Relations Officer for an organisation whose senior manager is
facing a lawsuit for the sexual harassment of a junior secretary. How would you
balance keeping the media informed about the case while also protecting the image of
the organisation?



