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I'NS305 (M)
QUESTION 1 (COMPULSORY)
Explain the following terms citing examples in each case:
i. New product development
ii. Market research
iii. Food fortification
iv. Deficiency
(20 Marks)
Explain five (5) advantages of fortification
(15 Marks)
Describe the two (2) essentials of new product development.
(5 Marks)

[TOTAL MARKS = 40]

QUESTION 2

Using illustrations explain the stages of a product life-cycle.
(20 Marks)

Using five (5) points, describe the criteria when selecting a vehicle for food

fortification.
(10 Marks)

[TOTAL MARKS = 30]

QUESTION 3

Discuss the challenges associated with the following potential nutrients for food
fortification giving examples where appropriate.
i. lron salts
ii. Vitamin C
(10 Marks)
Justify why market research should be carried at the initial stages and in the later
stages of new product development.
(10 Marks)
Explain five (5) reasons why a new product may fail.
(10 Marks)

[TOTAL MARKS = 30}
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QUESTION 4

Explain the difference between product-oriented food product development
and market-oriented food product development.
(20 Marks)

Using five (5) points, justify the importance of performing market research in
new product development.

(10 Marks)

[TOTAL MARKS = 30]



