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COSE 302(M)
QUESTION 1
(a) Describe the following terms in detail,
(1) Curriculum as a syllabus [5 Marks]
(i)  Curriculum as product [5 Marks]
(iii)  Curriculum as process [5 Marks]
(iv)  Curriculum as praxis [5 Marks]

(b) Identify any five (5) types of curricula operating in schools and describe them. [20 Marks]

[TOTAL = 40 MARKS]

QUESTION 2

(2) What are the factors on which to base selection when deciding on which technology to use

from a wide range of media available: [12 Marks]

(b) Justify the importance of piloting testing a curriculum implementation to a smaller sample
before implementation. Give a practical example. [18 Marks]

TOTAL =30 MARKS]

QUESTION 3
(2) What do you understand by curriculum innovation? [2 Marks]
(b) What are the sources of curriculum change and innovation [20 Marks]

(¢) Change can be categorised into two types, describe them giving examples for each. [8 Marks]

[TOTAL =30 MARKS]
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COSE 302(M)

QUESTION 4

Explain the steps in Wheeler’s mo

del of curriculum planning discussing the similarities and
differences with Tyler’s model.

[TOTAL =30 MARKS]



