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Question 1

a) Identify and briefly explain the various tools used to carry out integrated marketing

communications? [12 marks]
b) Why do we integrate communication as marketing managers? [8 marks]
Question 2
a) How can a company enhance brand equity? [10 marks]

b) Explain the reasons why it is difficult to measure Marcom effectiveness. [10 marks]

Question 3

Critically explain the ethical issues as they affect marketing communication? [20 marks]

Question 4

Discuss in full the various areas of consuther chatacteristics that can be used for effective

targeting by marketing manager. [2Q marks]
Question 5
a) What is brand positioning? [2 marks]
b) What benefits can be adduced to brand positioning? [8 marks]
¢) List the stages involved in consumer information processing? [10 marks]
Question 6

a) Identify and explain the requirements for setting suitable Marcom objectives.
[10 marks]

b) What are the methods of budgeting for Marcom expenditure? [10 marks]




