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QUESTION 1

a) “Marketing is a managerial process of identifying the needs and wants of consumers
and providing these needs and wants at a profit” Discuss?

b) Explain critically 5 marketing concepts with examples?

¢) State the criticisms levied against marketing as a profession? [25 marks]

QUESTION 2

a) What is marketing rescarch?
b) Discuss in full detail the steps involved in marketing research process. [25 marks]

QUESTION 3

a) Define the marketing environment and list the components of marketing
environment?

b) How does culture affect individual consumer behaviour?

c¢) Explain the “AIDA” concept and its influence on consumer behaviour?  [25 marks]

QUESTION 4

a) State the requirements for effective market segmentation?

b) Identify the factors that can influence manager’s efforts in forecasting the sales of a
product?

¢) Explain the levels of products. [25 marks]

QUESTION S

a) With explanation give a comprehensive definition of price?
b) Explain in full the various pricing strategies that a company can use? [25 marks]

QUESTION 6

a) Explain comprehensively, the levels of channel of distribution.
b) Briefly explain the communication model? [25 marks]

QUESTION 7

Explain the following:

a) Behavioural segmentation

b) Survey

¢) Idea screening

d) Marketing mix

¢) Complex buying behaviour [25 marks]




