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1. ANSWER ANY FIVE QUESTIONS
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accuracy of language and the general quality of expression, together with the layout
and presentation of your responses.
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GOOD LUCKIH




QUESTION 1

In the ever changing marketing environment, there is growing awareness among
marketers to go for a careful study of consumer behaviour around which marketing
activities revolve. Explain the implications of this statement in the study of consumer
behaviour. [20 Marks]

QUESTION 2

As a marketing manager identify various consumer demand problems and profer
marketing solutions to these problems with relevant examples. [20 Marks]

QUESTION 3

Discuss the levels and process of consumer decision making. [20 Marks]

QUESTION 4

For an organisation to succeed in a competitive environment it must imbibe the spirit
of radicalism in its marketing efforts. Identify and explain the set of prescribed
guidelines for radical marketing? [20 Marks]

QUESTION 5

a) What is your understanding of market segmentation?
b) Discuss fully the variables that are considered as basis for market
segmentation? [20 Marks]

QUESTION 6

“A good product will not sell itself, but it requires the ‘Midas-torch’ of strategic
marketing manager.” How can marketing manager develop a target market for a
chosen product? [20 Marks]




