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QUESTION ONE

a) Define and briefly explain the term “Marketing”.

b) Explain 5 core marketing elements otherwise known as marketing concepts.

c) Briefly state/explain the marketing philosophies.

QUESTION TWO

a) What is marketing environment?
b) Explain the elements of marketing environment.

QUESTION THREE

a) What is marketing research?
b) State the role of marketing research.
c) Briefly explain the marketing research process.

QUESTION FOUR

a) What do you understand by consumer behaviour?

b) Explain in full the various factors affecting consumer behaviour.

QUESTION FIVE

a) Define the term market segmentation.
b) Explain the four levels of market segmentation.
c) What are the requirements for effective market segmentation?

QUESTION SIX

Briefly explain the following marketing terms:

I Marketing Mix (5 marks)
il. Psychographic segmentation (5 marks)
il Adoption process (5 marks)
iv. Industrial goods (5 marks)

v.  MIS (5 marks)
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