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QUESTION ONE

a) Marketing, according to the American Marketing association, is “the process of
planning and executing the conception, pricing, promotion and distribution of
ideas, goods and services to create exchange that satisfy individual and
organizational objectives”. Discuss ( 10 Marks)

b) Explain the following marketing concepts:

1. Wants (5 Marks) .
2. Product (5 Marks)
3. Need and demand (5 Marks)

25 Marks

QUESTION TWO

a) Give a detailed definition of marketing mix (10 Marks)
b) Explain the importance of marketing (15 Marks)

25 Marks
QUESTION THREE

a) What do you understand by consumer behaviour? (5 Marks)
b) Discuss the factors that combine to affect the buying behaviour of
consumers/customers (5 marks)

25 Marks
QUESTION FOUR

a) Define ‘Product’ as proffered by Kotler and Armstrong (2007} (5 Marks)
b) Attempt a full classification of products by methods (20 Marks)

25 Marks
QUESTION FIVE

a) What is price (5 Marks)
b) Explain factors that usually influence a company’s pricing decision (20 Marks)

25 Marks
QUESTION SIX
a) As a student of marketing, what do you understand by market segmentation? (5
Marks)

b) Briefly explain the basis for segmentation (10 Marks)
¢) For a market to be effectively segmented, certain requirements are non-
negotiable. Explain these requirements. (10 Marks) 25 Marks





