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INSTRUCTIONS

ANSWER ANY FOUR (4) QUESTIONS

QUESTION 1

a. Discuss the five stages of the product life cycle. Describe the strategies used in each
stage. (15)

b. Identify and explain the promotion tools used by marketers to increase the sales of their
products. (10)

TOTAL: 25 MARKS

QUESTION 2
a. Define marketing. Discuss the five core elements of marketing giving an example in each
case. (15)
b. Organizations need to make branding decisions. Name and describe five branding
alternatives that an organization can use. (10)

TOTAL: 25 MARKS

QUESTION 3
a. Discuss the five methods that can be used to collect data giving one advantage and one
disadvantage of each method. (15)
b. Define a target market. Name and discuss the three strategies that marketers can use to
target markets. Illustrate your understanding by giving one advantage and one
disadvantage of using each strategy. (10)

TOTAL: 25 MARKS

QUESTION 4
a.  One of the price adjustment strategies used by companies are discounts. Discuss the
discounts that a company can give its customers giving an example in each case. (15)
b. Discuss the methods that a marketer can use in sales forecasting. (10)

TOTAL: 25 MARKS

UESTION 5
a. Discuss the six micro environmental factors that may affect a company in its marketing
operations giving an example in each case. (15)
b. Define a distribution channel. Briefly explain the major functions of distribution
channels. (10)

TOTAL: 25 MARKS



