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INSTRUCTIONS 

ANSWER ANY FOUR (4) QUESTIONS 

QUESTION 1 

a. 	 Discuss the three methods in which a marketer can classify products. (15) 
b. 	 What is the difference between the following: (10) 
1. 	 Hybrid and reverse channel 
2. 	 Selective and exclusive distribution 
3. 	 C-stores and convenience stores 
4. 	 Supermarkets and super stores 
5. 	 Broker and agent 

TOTAL: 25 MARKS 

QUESTION 2 


a. 	 Discuss the pricing strategies that a company can use when they introduce new 
products to the market. (15) 

b. 	 Define publics. Describe seven publics that may affect marketing operations. (10) 
TOTAL: 25 MARKS 

QUESTION 3 

a. 	 Identify and briefly discuss the criticisms of marketing. In your answer, indicate 
how you would refute the criticisms. (15) 

b. 	 Write short notes on behavioural segmentation. (10) 

TOTAL: 25 MARKS 
QUESTION 4 

a. 	 Define promotion. Identify and explain the objectives of promotion. (15) 
b. 	 Consumers do not adopt products and services at the same time. Discuss the five 

adopter categories. (10) 

TOTAL: 25 MARKS 

QUESTIONS 

a. 	 Define focus groups. Discuss advantages and disadvantages offocus groups? (15) 
b. 	 Define a distribution channel. Discuss the various distribution channel levels. (10) 

TOTAL: 25 MARKS 


