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INSTRUCTIONS

ANSWER ANY FOUR (4) QUESTIONS

QUESTION 1
a. Discuss the five steps of the marketing research process. (15)
b. Define consumer goods. Briefly explain the four ways in which consumer

goods can be classified (10)
TOTAL: 25 MARKS

QUESTION 2

a. Discuss the five brand sponsorship options that are available to a
manufacturer of a product, giving one advantage and one disadvantage in
each case. (15)

b. Define a wholesaler. What are the functions of wholesalers? (10)
TOTAL: 25 MARKS
QUESTION 3
a. Discuss five types of sales forecasts, giving an example in each case. 15)
b. Discuss the five types of product mix pricing strategies, giving one example in

each case. (10)

. TOTAL: 25 MARKS
UESTION 4
a. Discuss five criteria that a marketer can use in evaluating market segments.
b. giss)cuss ten execution styles that a marketer can use in developing a message

strategy. (10)

TOTAL: 25 MARKS

UESTION 5
a. Discuss the five elements of the personal selling process. (15)
b. Discuss the five factors that influence the rate of adoption, giving an example

in each case. (10)

TOTAL: 25 MARKS



