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INSTRUCTIONS

ANSWER ANY FOUR (4) QUESTIONS

QUESTION 1:
a. Define packaging. Discuss the functions of packaging. (10)

b. Define a sales forecast. Discuss the four factors that a company needs to
consider in making a sales forecast. (10)

TOTAL: 25 MARKS

QUESTION 2

a. Define personal selling and sales promotion. Discuss five situations in which
a marketing manager can use personal selling and five situations in which a
marketing manager can use sales promotion. (15)

b. Discuss the three pricing objectives of a company. (10)

TOTAL: 25 MARKS

QUESTION 3

a. Define marketing. Discuss the five core elements of marketing. (15)

b. Discuss the five steps that are involved in market segmentation. (10)

TOTAL: 25 MARKS

QUESTION 4

a. Define product positioning. Discuss the seven bases that a marketer can use
to position a product. (15)

b. Consumers are classified as one of the micro environmental factors that can

affect a company in its operations. Briefly discuss the five types of
consumers. (5)
c. Define marketing research. Briefly identify the 4Cs of marketing research (5)

TOTAL: 25 MARKS
QUESTION 5 . :
a. Discuss the factors that a company considers when choosing a distribution
channel. (15)
b. Define a service. Discuss the four major characteristics that distinguish

services from goods. (10)

TOTAL: 25 MARKS



