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SECTION A (COMPULSORY)

Q1. Write a short paper to be delivered to 4™ year students preparing for Internship
programme on interviewing using the following guidelines:

(i). What do you understand by the method of interviewing? (10marks).
(ii). The principles of interviewing. (10marks).
(ii1). Its benefits and limitations. (10marks).
(iv). Likelihood problems associated with interviewer. (10marks).

SECTION B (ANSWER ANY THREE QUESTIONS).

Q2 (a). Outline the main differences between quantitative and qualitative research in
terms of the relationship between theory and data, epistemological considerations, and
ontological considerations. (10marks).

(b). Discuss some of the main influences on business research? (10marks).

Q3 (a). Why are research questions important in the overall research process? (10marks).

(b). What are the main characteristics of good research questions? (10marks).
Q4 (a). Explain David Easton’s classifications of theory. (10marks).
(b). Why is it important to know the methodology of research? (10marks).

Q5. (a). Differentiate between validity of findings and validity of measurement.
(10marks).

(b). When is it appropriate to use nonparametric statistics in research?  (10marks).



