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Question 1

a. Use a diagram to show the product life cycle? (9 marks)

b. Briefly describe the utilities created by marketing for a product and give examples. (10
marks)

c. What marketing information do farmers need during price forecasting? (6 marks)

Question 2

a. Discuss public relations as one of the forms of marketing communication. (10 marks)

b. You are asked to introduce a new electric dairy feeding system that would reduce feeing
costs by 20%. What pricing policy would you suggest? Why? Would you stay with this
policy strategy indefinitely? Why? (10 marks)

c. Briefly explain the following process of a marketing channel. (5 marks)

Question 3

Marketing is something more than just selling. Do you agree? Justify. (10 marks)
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Give three ways of reducing marketing costs. (6 marks)
c. How different are agricultural products from manufactured products. Give three differences.

(9 marks)




NG

Question 4

a. What are the benefits of segmenting a market? (7 marks)
b. Describe any three indicators how agricultural marketing impacts economic development. (9
marks)

c. Describe the three types of risks associated with marketing? (9 marks)



